Mpu 3axkaze 6nwg vz 2EE3[HONS MEHK, OTMEYeHHbIX
KpacHbiM cepauem, 10% cToOMMOCTH MAST Ha
BRaroTEOPHUTENEHOCTE B «eTCHUA Xocnue Nnpy Cobope
ceaATore Apxuctparura Bowmma Muxauna nocenka
Tokcoeo BCceRONOMCHOrO palioHan

e FES—
YCA U OOBPA
Bnagucnae OKCAHA NABEN EHATEPMHA
BEPMYOA KPABLIOBA MNMPUITYYHbBIM 3WHIEP
BEAYLLWE SKenepT K « EBpOCTRoM AHTE[ TEATPA M KMHO AKTPUCE TEBTPA 11 KHUHO

no CROSSmarketing B Pd»

OeTckWA Xocnue, 2aHMMasTed OKazaHWeM BCex BHMIOOE NafdnMaTWEHOMN
NGO, yTobnl paCHpblTh BOIMORHOCTIA 1 pccypr:hl HonoooKa, pl'_"ﬁ-l'_"HF{a
CYURTOM 0CoBeHHOCTEN ero GUIMYSCKOrD M MoMXeNOrMuecKoro CoCToaH W,
EI'IEF_GTBDpMTCJ'IbHJS'I paE-c:'ra Hanpauncna Ha MOGbILUCHKMZ HAYCSCTGEA
HUEHA OBTEH, WMoY HeraneykMble 3a00N02EaH A 3a cHeT KoMOAeKGHO M
MEQWMUHHCHOW, COLUMantHoR, NCHXONOrMYeCcHoM, nejarcrvyecKom
M OVEOBHOW NOoOOSRHEEM BCER cambuld.
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MoK 2akaze BAKD M2 2EE30HOMD MEHKD, OTMEMERHEIX KDaCHBIM cepdus, 10% cToMMOCTH
MOST =3 6nar0‘r50pm‘en_bH OCTh B« lETCHMA xocnes HeHMHMpaacKod DENacTHs

CbIPHMKWN 420 KoMAHOOPCHWA 990 pMycc U3 MAHMO 590

C BEMNBIM WOoKONAOQGOM KANBMAP

TOMATHBIW C¥N € MOUAPENNCH 400 MERANBOHB U3 TENATHHBI Moo
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